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About  Mel twater  

More than 30,000 companies use the 
Meltwater media intelligence platform to 
stay on top of billions of online 
conversations, extract relevant insights, 
and use them to strategically 
manage their brand, campaigns and 
events. 
 
To find out more about Meltwater, please 
visit www.meltwater.com 

 Data analysed in this report has been collected and filtered by predefined searches that track mentions of The Golden Globe Race 
across 320,000+ global editorial sources, comprehensive social media & global broadcast coverage.  
 
This report uses Social Echo, a KPI that links editorial media and social media. For each brand we are able to highlight the 
top editorial stories (owned and earned) that had the biggest impact on social media. Impact will be measured by the 
ƴǳƳōŜǊ ƻŦ ŜƴƎŀƎŜƳŜƴǘǎ όŜΦƎΦ ƭƛƴƪ ǎƘŀǊŜǎκƭƛƪŜǎ ŜǘŎύΦ !ǎ ǿŜΩǊŜ ǇŜǊŦƻǊƳƛƴƎ ōƻǘƘ ŜŘƛǘƻǊƛŀƭ ŀƴŘ ǎƻŎƛŀƭ ŀƴŀƭȅǎƛǎ ǿƛǘƘƛƴ ǘƘŜ 
report, our recommendation is that the Social Echo can operate as a strong bridge between the two and will allow the 
client to understand what kind of editorial content resonates best with a social audience. 
 
Potential reach figures are generated by reach provider SimilarWeb (https://www.similarweb.com/). Figures displayed for 
potential audience reach, reflect the number of visitors to the website and not the individual webpage. 
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GGR Social's volume share covered 61% 

SHARE OF VOICE BY VOLUME  

COVERAGE  SUMMARY 

Total  Mentions |  46k 
The number of mentions across all media 

Potential Reach |  15B 
Approximate  number of article  views you appeared in 

Net Tonality Score |  +15 
The net change (up or down) in sentiment  over the time  period 

EXECUTIVE  

SUMMARY 

HIGHLIGHTS 

The total  number of mentions 

for  the race were  46k, with  an 

overall  potential reach  of 15B 

views 

The group's sentiment  was  

overall  positive 

 
Jul 1, 2016 ï May  30 , 2019 

 

PR Value in USD 

185mil  

ADVERTISING VALUE EQUIVALENT 

GGR Social 

GGR Editorial  

GGR Broadcast 

GGR Print  

14K 

3.3K 

28K 

539 

The total  Advertising Value 

Equivalent for the race 

was $185mil USD. 

As expected during the 

race there was a huge 

amount of social 

mentions, over 28k.  
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Race Coverage 



GGR 2018 - key stats KEY  

FIGURES 

Golden Globe Race 

Gross PR Value:  $185mil USD 
 
2428 English Accredited Press  
 
388 French Accredited Press  
 
13862 Image Downloads  
 
GGR Newsletter- 140 Distributed  

Total subscribers  6,790 

Click to Open Average  69% 

Sports Industry Average 19% 

 
GGR Website Statistics   
Unique Visitors:  1,916,367 
Page views:  9,834,938 
France 28.7%,  UK 11.13%,  Finland 5.78%,  Netherlands 4.32%,  Australia 3.7% 
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110,000 visitors attended the GGR Race Village in  
Les Sables ŘΩhƭƻƴƴŜ during the start and finish. 



GGR 2018 - key Social Media  
KEY  

FIGURES 

Golden Globe Race 

GGR FACEBOOK PAGE   
Page Likes  40,895  
Total organic reach 45,107,187 
Total Video Views 3,480,660 
 
TWITTER ς 2746 GGR Tweets 
Total Followers 5649 
Impressions  6,929,300 
Engagements 113,000 
 
INSTAGRAM ς 197 GGR Posts 

Followers   10,200 

Total Post likes 94,433 

 
YOUTUBE 
Total subscribers 3,100 
Total Views   470,850  
 
GGR Sound Cloud - 351 recordings 
Total sessions 453,000 
Mark Slats safety call  11,956 

 
 

Demographic 
 
68% Male - 32% Female 
 
18-24 6.2% 
25-34 18.6% 
35-44 24% 
45-54 24.1% 
55-64 16.8 
65+ 10% 
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The YB Race Tracker gained 2.8m views during 
the course of the Race. 



Reach 

GGR Editorial  exposure was highest in September 

Media Exposure - Jul 1, 2018 - May 31, 2019 

R
e
a
c
h
 

6B 

TOP PUBLICATIONS 

Les Sables  

d'Olonne -  

Maville.com 

Sail World 

Actu.fr 

Scuttlebutt  Sailing 

News 

La Roche sur Yon - 

Maville.com 

141 

106 

97 

86 

85 

ONLINE  

EDITORIAL 

GGR  Editorial  

HIGHLIGHTS 

September had the highest  

volume of editorial  mentions  

with  5.4k 

Les Sables d'Olonne -  

Maville.com mentioned GGR  

Editorial  the most at 141 

The total  Advertising Value 

Equivalent for online 

editorial was $111mil 

USD. 

Reach 

R
e
a
c
h
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Reach 

GGR Print  exposure was highest in December 
R

e
a
c
h
 V

o
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m
e
 

300M 

600M 

900M 240 

80 

160 

TOP PUBLICATIONS 

Le Télégramme 

Ouest France 

The Times 

BBC Sport 

Elpais.com 

33 

28 

23 

12 
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PRINT  

EXPOSURE 

GGR  Print  

HIGHLIGHTS 

December had the highest  

volume of editorial  mentions  

with  196 

Le Télégramme - Powered by  

Dow Jones mentioned GGR  

Print  the most at 33 

The total  Advertising Value 

Equivalent for Print was 

$17mil USD. 
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GGR Broadcast exposure was highest in December 

Media Exposure - Jul 1, 2018 - May 31, 2019 
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BROADCAST  

EXPOSURE 

GGR  Broadcast 

HIGHLIGHTS 

December had the highest  

volume of editorial  mentions  

with  1.5k 

The total  Advertising Value 

Equivalent for Broadcast was 

$9.89mil USD. 
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United Kingdom and France had the most global coverage 

27% 

18% 

17% 

8% 

7% 

TOP COUNTRIES 

United Kingdom 

France 

United States  

I ndi a 

Australia  

3% 

3% 

2% 

2% 

2% 

I t al y 

Germany 

Spai n 

Canada 

Russi a 

GEO PRESENCE 

Editorial  & Broadcast 

 
HIGHLIGHTS 
 

Editorials about the GGR were 

published in 101 Countries 

between Jul 1, 2018 - May 31, 2019 

 

The regions Western Europe,  North 

America, and South Asia  combined to 

cover 78% of the  total  volume in this 

time  period 
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Top Publications ð Online Editorial  

Top Publications by Volume - Jul 1, 2018 - May 31, 2019 

Les Sables d'Olonne  

 
 

Sail World 

 

 

 
111 

146 

Actu.fr 104 

Scuttlebutt  Sailing News 93 

La Roche sur Yon 90 

AP (Hosted) 81 

Mysaili ng.com.au 80 

Nautica Report 78 

Figaro Nautisme - Météo Consult 74 

Naut iclink 61 

 
TOP  

PUBLICATIONS 

GGR Editorial  

HIGHLIGHTS 
 

"Les Sables d'Olonne -  

Maville.com",  "Sail World", and  

"Actu.fr"  accounted for  22% of  

the volume share among the  

25 highest publications  
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Top Publications ð Print 

Top Publications by Volume - Jul 1, 2018 - May 31, 2019 

Le Télégramme 

Ouest France 

The Times 

Falmouth Packet 

Elpais.com 

Press Association National Newswire  

RG.ru 

The Sunday Times 

The Daily Express 

thetimes.co.uk  

35 

28 

23 

12 

12 

11 

11 

8 

8 

8 

 
TOP  

PUBLICATIONS 

GGR Print  

HIGHLIGHTS 
 

"Le Télégramme", "Ouest 

France", and "The Times " 

accounted for 36% of the 

volume share among the 25 

highest publications  
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Top Editorial  Influencers  by Volume - Jul 1, 2018 - May 31, 2019 

81 

75 

33 

25 

20 

20 

17 

16 

14 

13 

Marylise  Kerjouan 
Ouest-France Saint-Gilles-...  

Laurence Monard 
Ouest-France 

Olivier  Clerc  
Ouest-France 

David Schmidt 
Sailworld.com  

Olivier  Mªlennec 
Le Marin 

Sharon Kirkey  
Sault This Week 

Luis  Fern¨ndez 
La Voz de Asturias 

Katy Strickland  
YBW 

Chloª Lottret  
Bateaux.com 

Barry Pickthall  
Classic Boat Magazine 

TOP  

JOURNALISTS 

HIGHLIGHTS 

Ouest-France, France 3, and  

Associated Press had the most  

representation  among the top  

25 Influencers 

The 3 most popular beats  

among the Influencers are  

Current affairs,  News (general),  

and Ships, boats and maritime  

The top 3 Influencers  

accounted for 40% of the  

volume among the 25 highest  

Influencers 
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TRENDING 

THEMES 

HIGHLIGHTS 

The top 3 themes  covered  27% 

of the mentions across  the 

top 25 

Key themes surrounding òGolden Globe Raceó 
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SOCIAL  

EXPOSURE 

GGR Social  

HIGHLIGHTS 

September had the highest  

volume of editorial  mentions  

with  4.1k 

Twitter  mentioned GGR  

Social the most at 18.6k 

The 2 most popular 

emotions were joy and 

love.  
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France and India had the most global coverage on Social  

11% 

7% 

3% 

3% 

3% 

TOP COUNTRIES 

France 

I ndi
a 

          Netherlands 

United States  

United Kingdom 

2% 

2% 

1% 

1% 

Fi nl and 

Australi
a 

Sweden 

Germany 

GEO PRESENCE 

GGR Social  

 
HIGHLIGHTS 
 

GGR Social was mentioned in  

126 total  countries in this time  

period 

The regions Western Europe,  

South Asia, and North America  

combined to cover 76% of the  

total  volume in this time  period 

17 



1000 articles  were shared 430.8k times on social media 

Social Echo - Jul 1, 2018 - May 31, 2019 

97% 

Twitter  

Facebook 

12k  

418.8k 

MOST SHARED ARTICLES 

The Asian Age | Sep 24 

Naval officer Abhilash Tomy,  

stranded in Indian Ocean, rescued 

Abhilash Tomy suffered back  

injury  on Friday after  his yacht was  

hit by a vicious storm mid-way  

across south Indian Ocean. 

Reach 123k  

  0 49.7k 

The Asian Age | Sep 26 

Indian crew likely  to meet injured   

naval commander Abhilash Tomy  

tomorrow  

INS Satpura is on way to Ile  

Amsterdam, where 39-year-old  

Tomy, reached Tuesday after  being  

rescued by a French vessel. 

Reach 123k  

 0 49.7k 

SOCIAL ECHO 

HIGHLIGHTS 

The Asian Age published the 

most  popular  article  on social 

media  with 49.7k shares. 

There was high engagement 

with 1000 articles being 

shared over 430k times to 

Facebook and Twitter.  
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Suhaili 50 Falmouth Parade of sail 



COVERAGE  SUMMARY 

Total  Mentions |  1.29k 
The number of mentions across all media 

Potential Reach |  218mil 
Approximate  number of article  views you appeared in 

Net Tonality Score |  +14 
The net change (up or down) in sentiment  over the time  period 

Suhaili 50 Falmouth 

Parade of sail 

HIGHLIGHTS 

Falmouth,  which hosted the 3-day 

pre-Race Suhaili 50 Parade of 

Sail, celebrating  the 50th 

anniversary of Sir Robin Knox-

Johnstonõs departure  in the 

original  1986 Sunday Times 

Golden Globe Race was attended  

by 10 international  and national  

TV crews. 

 
     11-14 June 18 

 

PR Value in USD 

3.1mil  

ADVERTISING VALUE EQUIVALENT 
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Pre & Post Race Coverage 



COVERAGE  SUMMARY 

Total  Mentions |  4.9k 
The number of mentions across all media 

Potential Reach |  2. 5B 
Approximate  number of article  views you appeared in 

Net Tonality Score |  +24 
The net change (up or down) in sentiment  over the time  period 

PRE-RACE  

SUMMARY 

HIGHLIGHTS 

The total  number of editorial   

mentions for  the group were  

4.9k, with  an overall  potential   

reach of 2. 5B views 

The group's sentiment  was  

overall  positive 

 
     Pre-Race 

 

PR Value in USD 

46mil  

ADVERTISING VALUE EQUIVALENT 

GGR Editorial volume share covered 56% 

SHARE OF VOICE BY VOLUME - Jul 1, 2017 - May 31, 2018 

GGR Editorial 

GGR Social 

GGR Broadcast 

56% 

38% 

5% 
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United States & Australia  had the  most global coverage 

24% 

24% 

14% 

11% 

8% 

TOP COUNTRIES 

Australi
a 

United States  

France 

United Kingdom 

I t al
y 

3% 

3% 

2% 

2% 

1% 

Germany 

I ndi
a 

Russi a 

Brazi
l  

Canada 

GEO PRESENCE 

GGR Editorial  

 
HIGHLIGHTS 

 

Editorials about the GGR were 

published in 56 Countries 

between Jul 1, 2018 - May 31, 2019 

The regions Western Europe,  North 

America, and Pacific  combined to 

cover 79% of the  total volume in this 

time period 
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THE START  

HIGHLIGHTS 

Start: The Race village in Les 

Sables dôOlonne opened on 

18th June until the start on 

1st July. 
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THE FINISH  

HIGHLIGHTS 

 Finish: The finish stretched 

over a period between 29 

January and 19 May. 
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Les Sables dõOlonne 

Les Sables ŘΩhƭƻƴƴŜ, the host 
port for the start and finish of the 
2018 GGR gained 2 years 
of  international publicity valued 
at  $18.1m USD 



Entrants 



Jean-Luc Van Den Heede's reach share covered 41% 

SHARE OF VOICE BY REACH - Jul 1, 2018 - May 31, 2019 

Jean-Luc Van Den Heede 

Mark Slats 

Uku Randmaa 

Istvan Kopar 

Tapio Lehtinen 

41% 

33% 

14% 

7% 

4% 

GROUP SUMMARY 

Editorial Mentions  |  
6.9k  
The number of appearances in articles  

Potential Reach |  2.8B 
Approximate  number of article  views you appeared in 

Net Tonality Score |  +17 
The net change (up or down) in sentiment  over the time  period 

ENTRANT  

SUMMARY 

HIGHLIGHTS 

The total  number of editorial  

mentions for the group were  

6.9k, with  an overall  potential  

reach of 2.8B views 

The group's sentiment  was  

overall  positive 

As youõd expect, race winner 

Jean-Luc received the highest 

volume of coverage with just 

over 2.5k editorial articles.     
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Jean-Luc Van Den Heede had the largest volume share with  36% 

Share of Voice by Volume - Jul 1, 2018 - May 31, 2019 

36% 

14% 

 

27% 

13% 

10% 
2. 5k Jean- Luc Van Den Heede 

Mark Slats  1. 9k 

Uku Randmaa 989 

Istvan  Kopar 888 

Tapio Lehtinen  656 

SHARE OF  

VOICE BY  

VOLUME 

29 

Frenchman Jean-Luc Van Den 

Heede won the 2018 GGR in 

212 days - 100 days faster 

than Sir Robin Knox-

Johnstonõs time 50 years 

before 



Editorial Mentions  |  
6.9k  
The number of appearances in articles  

Potential Reach |  2.8B 
Approximate  number of article  views you appeared in 

Net Tonality Score |  +17 
The net change (up or down) in sentiment  over the time  period 

HISTORIC 1968 

Race Reference 

HIGHLIGHTS 

The total  number of mentions 

for the period were  2.92k. 

The group's sentiment  was  

overall  positive 

1968 race winner Sir Robin 

Knox-Johnston received the 

highest volume of coverage 

with just over 2.8k editorial 

articles.     
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Prominent Coverage 



Prominent Articles  TOP COVERAGE  
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Prominent Articles  TOP COVERAGE  
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Prominent Articles  TOP COVERAGE  
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Prominent Articles  TOP COVERAGE  
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Prominent Articles  TOP COVERAGE  
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